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SOCIAL ENTREPRENEURSHIP A DRIVE FOR ERADICATING POVERTY
AND SUSTAINING DEVELOPMENT IN GHANA

Social entrepreneurship played a major significant role in several economies across the world. However, Ghana is
yet to realize the weight of social entrepreneurship as a tool for fighting and eradicating poverty. There are proven and
evidence-based concept models of social entrepreneurship which has helped in propagating the agenda of social
change and economic growth.

The relevance of this paper is to examine the significant impact of social entrepreneurship for eradicating poverty
and sustaining development in Ghana and how government must come up with concrete policy framework for
addressing the needs of the poor, providing a more systematic approach and integrated anti-poverty approach for
tackling poverty and sustainable development.

This paper will further explores the achievements of Social Entrepreneurship in fighting against poverty globally
and how this can be a source of point for Ghana to replicate the model to help government, internal and external
support institutions for the attainment of eradicating poverty and sustainable development. The findings will assist
policy makers, development agencies and business organisations to ascertain the appropriate strategy to improve the

lives of poor Ghanaians.

Keywords: social entrepreneurship, poverty eradication, economic growth, sustainable development.

1. Introduction

Apparently, no problem receives greater
global attention today more than poverty.

Poverty is not new but at each mention, it stirs
a lot of misgiving. This is because it has a very
devastating influence on its victims. It reduces the
social and psychological prestige of its victims.
Poverty is a condition of being poor. This could be
evidenced even amidst plenty because there could
be reeking poverty as a result of lack of
knowledge to translate potentiality into practical
creative benefits to actuate well-being. In other
words, if there is a poverty of something, it
therefore means that there is a lack of it or the
quality of it is extremely low (Barnes, 2010).

Ghana has experienced steadily increasing
growth of over 7% per year on average since
2005. Following the attainment of middle income
country status in 2010 and discovery of offshore
oil reserves, per capita growth in the country has
remained relatively high. Despite the growth
recorded, inequality has been increasing in the
country and poverty remains prevalent in many
areas (The Ghana Poverty and Inequality Report,
2016).

In fact, Ghana’s poverty level has declined to
about 24.2% from the 51% recorded in 1991. This
means about 24.2% of Ghanaians measuring some
6.4 million cannot afford to spend GHC 3.60 on

food a day. The people below the poverty line
were about 7 million in 2005. Also, about 8.4% of
the population live in extreme poverty. This
indicates they cannot afford to spend more than
GHC2.17 equivalent on food in a day (Ghana
Statistical Service).

This clearly indicates the true challenges of
Ghana, especially when an insight thought is made
on the Ghanaian question and the Ghanaian
condition. It is very unfortunate in rationality that
a country that is potentially rich in long decades of
cocoa and other natural and agricultural resources
cannot boast of putting foods on the tables of large
population of its citizens.

There is empirical research findings which
indicates that most social vices and corrupt
practices both in high and low places is as a result
of poverty. Hence, as a country we need to adopt
new ways to combat this canker and social
entrepreneurship has been proven to be one of the
modern anti-poverty agent.

Social Entrepreneurship is increasingly being
viewed as a way of combating poverty and
marginalization, with pursuit of an entrepreneurial
strategy being conceptually linked to effectiveness
(Diochon, 2013).

There is no doubt that social entrepreneurship
has provided a general innovation approach and
are effective as anti-poverty agents that can
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contribute to the national
development.

Marrioti and Glackin (2013) asserts that
social entrepreneurship is a for-profit enterprise
that has the dual goals of achieving profitability
and attaining beneficial social returns. Rather than
the usual entrepreneurship organization, social
entrepreneurship is looked into as ray of hope to
help those below the poverty line to live a better
life in the future.

In Ghana, Social Entrepreneurship is a new
concept phenomenon which have not been given a
much and broader insight and there is a varied
views what constitutes this model of business.
There is a vibrant business start-up culture in
Ghana, and many businesses, including micro and
small-scale enterprises that do not select a social
enterprise label but do think about the social
impact of their business models.

Social Entrepreneurship is seen as a risky
livelihood choice; there is also a certain snobbery,
particularly among tertiary-education graduates,
that uneducated people go into business and
entrepreneurial activity is only accepted when it is
a side business and the person has full-time formal
sector wage employment (Bay and Ramussen,
2010). Hence, it is important for all stakeholders
who involves in fighting poverty in Ghana to
place major priority to social entrepreneurship as a
key agent for eradicating poverty. However, it is
also crucial to maintain the success of eradicating
poverty and boosting shared prosperity in
sustainable manner in Ghana.

Sustainable development simply put entails
development that can be kept going or maintained.
This should entail proper attention given to the
transformation  of  productive  forces and
commensurate transformation in the social
relations of production. The ability to maintain
this guarantees sustainable development (Barnes
2010).

The general principle of sustainable
development is that, those who left poverty do not
fall back into it and also necessary steps should be
taken into consideration in managing the pace of
development.

It is among several other reasons that this
paper seeks to examine the importance of using
social entrepreneurship as a major tool for
eradicating poverty and maintain sustainable
development.

2. Terminologies in Perspective

2.1 Poverty

promotion  of

One of the main challenges of global
economic development is the high rate of poverty
(Sijabat, 2015).

The meaning of poverty may differ from one
context to the other depending on the situation.

Barnes (2010) believes that this is because
many people see it in different perspectives. This
connotes the fact that what may be termed poor
may not be seen as poor by the other people
Onokerhoraye (2001) in Edoh (2003) states two
issues that have been consistent in the attempt to
define poverty. These are the questions of:

(a) Who are the poor?

(b) At what level is poverty defined?

Conventional definitions in attempt to come to
terms with these issues consistently conceive
poverty as an economic issue. This is measured
either as a minimum flow of real income per
capita, or as a bundle of basic needs which may be
qualified.

Social Scientists on the other hand recognize
the need for broadening the definition of poverty.
To this end, Kankwenda (2003.3) defines poverty
as:

A multidimensional phenomena influenced by
a wide range of factors, these include poor people
lack of access to income earning and productive
activities and to essential social services.

The Copenhagen Declaration of 1995 seems
to shed more light on what really constitutes
poverty when it asserts:

Poverty has various manifestations, including
lack of Income and productive resources sufficient
to ensure sustainable livelihood; hunger and
malnutrition, ill health; limited or lack of access to
education and other basic services, increase
morbidity and  mortality  from illness,
homelessness and inadequate housing; unsafe
environments,  social  discriminations  and
exclusion. It is also characterized by a lack of
participation in decision and in civil, social and
cultural life (Edoh 2003:68).

To Adejo (2006) poverty can be manifested in
poverty of history, poverty of intellect and poverty
of ideology. In any case the deprived are usually
the poor. These are people of insufficient income,
inadequate food intake, lack basic healthcare, lack
shelter and safe drinking water, poor
environmental cleanliness, lack access to basic
education and skills, ignorant of fundamental
human rights, and access to information.

2.2 Social Entrepreneurship

Johnson (2003).The concept of ‘social
entrepreneurship’ has been rapidly emerging in
the private, public and non-profit sectors over the
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last few years, and interest in social
entrepreneurship continues to grow. Currently, the
non-profit sector is facing intensifying demands
for improved effectiveness and sustainability in
light of diminishing funding from traditional
sources and increased competition for these scarce
resources.

Social entrepreneurship combines the passion
of a social mission with an image of business-like
discipline, innovation, and determination. Owing
to this dual-targeted nature, social
entrepreneurship often has to exist between three
common sectors: non-profit, for-profit and
governmental (Pa'renson, 2011). Johnson (2003)
further argues that, social entrepreneurship is
emerging as an innovative approach for dealing
with complex social needs. With its emphasis on
problem-solving and social innovation, socially
entrepreneurial activities blur the traditional
boundaries between the public, private and non-
profit sector, and emphasize hybrid models of for-
profit and non-profit activities. Promoting
collaboration between sectors is implicit within
social entrepreneurship, as is developing radical
new approaches to solving old problems. Social
entrepreneurship has a strong intuitive appeal, and
several recently documented examples highlight
its potential in a variety of contexts.

As regards to existing research in social
organizational management, economics and
strategic management, Scott Helm (2007)
developed a conceptualization of social
entrepreneurship grounded in the realities of the
social ~ sector. He states that  social
entrepreneurship is the catalytic behaviour of non-
profit organizations that engenders value and
change in the sector, community or industry
through the combination of innovation, risk-
taking, and proactiveness. In addition to that, he
also constructed and tested a scale to measure
social entrepreneurship. Hence, the author uses the
common themes of social entrepreneurship to
formulate his theory. The theory concludes that a
social entrepreneurship can be considered
effective if it contain these features which are:
innovation, risk-taking, and proactiveness.

2.3 Sustainable Development

There is no universally accepted definition for
the term sustainable development. Sustainable
Development has been defined in numerous ways,
but the most widely used definition is from Our
Common Future, also known as the Brundtland
Report:

“Sustainable development is development that
meets the needs of the present without

compromising the ability future generations to
meet their own needs. It contains within it two key
concepts:

a. The concept of needs, in particular the
essential needs of the world’s poor, to which
overriding priority should be given; and

b. The idea of limitations imposed by the
state of technology and social organization on the
environment’s ability to meet needs.”

Emphasising on the need of the poor ought to
be a vital concern when addressing poverty at all
sectors and what measures should be instituted in
place to make available of most essential
resources which are limited in supply to the poor.

The key principle of sustainable development
underlying all others is the integration of
environmental, social, and economic concerns into
all aspects of decision making. All other principles
in the SD framework have integrated decision
making at their core (Dernbach J. C., 2003;
Stoddart, 2011).

Emas (2015) believes that in practice,
sustainable development requires the integration
of economic, environmental, and social objectives
across sectors, territories, and generations.
Therefore, sustainable development requires the
elimination ~ of  fragmentation;  that s,
environmental, social, and economic concerns
must be integrated throughout decision making
processes in order to move towards development
that is truly sustainable.

3. Eliminating Poverty Through Social
Entrepreneurship

Social entrepreneurship increasingly is being
viewed as a way of combating poverty and
marginalization (Diochon, 2013).

There are numerous researches which has
proven social entrepreneurship to be an effective
tool for fighting against poverty. These works
includes the likes of Santos (2012) and Mulgan
and Landry (1995), who argues that social
entrepreneurship serves as a second invisible hand
in the economy that arises from the concern and
moral commitment of individuals and their sense
of shared mutual responsibility.

Santos (2012), asserts that, unlike the first
invisible hand, under the 2nd invisible hand
individual interests can be aligned so that
individual goals do not conflict with social
interests. Santos considers social entrepreneurship
to allow the existence of another form of the
invisible hand in the economy, one which does not
merely emphasise individual interest (self-
interest), but also heeds social interests in the
economic system.
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Sarif et.al.,(2013) based on their study,
believe that there is a dire need for social
entrepreneurship to build up the society in the
long run.

In Ghana social entrepreneurship should be
looking insights and provides new demission in
solving both urban and rural development
challenges. Both the government and the private
sectors fall short in providing some basic goods
and services to the poor even though sometimes
these people may have the purchasing power. But
through the adoption of social entrepreneurship
practices these people have been able to get access
to these goods and service.

Reviewing the impact analysis of social
entrepreneurship as a tool for combating poverty,
there is a need to build the relationship between
social entrepreneurship and a measurable
components of reduction or eliminating poverty.

3.1 The Role of the Social Entrepreneur

Social entrepreneur is the driving engine for
the model concept of social entrepreneurship.
Social entrepreneurs are generational change
makers of this era of bettering the lives of the
poor. Thus, social entrepreneurs have the technical
ability to recognize the prevailing social problems
and applying social innovative ideas and
entrepreneurial principles for solving these social
iSsues.

Catford (1998) notes that social and economic
entrepreneurs share the same focus on vision and
opportunity and the same ability to convince and
empower others to help them turn these visions
into a reality. In social entrepreneurs, however,
these characteristics are coupled with a strong
desire for social justice

Prabhu (1999) argues that social entrepreneurs
are persons who create or manage innovative
entrepreneurial organizations or ventures whose
primary mission is the social change and
development of their client group rather than the
pursuit of profit. Social entrepreneurs involved in
for-profit activities see profit as a means to an end.

Dees (1998) identifies five criteria that social
entrepreneurs possess: adopting a mission to
create and sustain social value; recognizing and
relentlessly pursuing new opportunities to serve
that mission; engaging in a process of continuous
innovation, adaptation and learning; acting boldly
without being limited by resources currently in
hand; and exhibiting a heightened sense of
accountability to the constituencies served and to
the outcomes created Dees further argues that the
closer an individual gets to satisfying these

criteria, the more that individual fits the model of
a social entrepreneur. But he also recognizes that
in  many ways, the literature on social
entrepreneurship describes a set of behaviours that
are exceptional. These behaviours should be
encouraged and rewarded in those that have the
capabilities and temperament for this kind of
work.

Catford (1998) summarizes these issues nicely
in his eloquent discussion of social entrepreneurs.
Social entrepreneurs combine street pragmatism
with professional skills, visionary insights with
pragmatism, an ethical fibre with tactical thrust.
They see opportunities where others only see
empty buildings, unemployable people and
unvalued resources. Radical thinking is what
makes social entrepreneurs different from simply
‘good’ people. They make markets work for
people, not the other way around, and gain
strength from a wide network of alliances. They
can ‘boundary-ride’ between the various political
rhetorics and social paradigms to enthuse all
sectors of society.

There is a possibility for Ghana to evaluate
this trend of social entrepreneurs and create
synergy to harness the potentials of future social
entrepreneurs in fighting against poverty.

3.2 Social Enterprise Models For Eliminating
poverty

Social entrepreneurship is sphere heading
innovations and creating cutting-edge models for
tackling social issues confronting the poor. There
is different classification of models of social
enterprise, this diverge from one researcher to the
other.

The essence of social entrepreneurship was
therefore purely social, and social enterprises were
part of the social economy. Provided the first
theoretical basis for a conceptualization of the
term social enterprise (Defourny & Nyssens,
2013).

Social enterprise as a concept aims to shed
light on particular dynamics of both traditional
non-profit  organizations and  cooperatives:
namely, collective entrepreneurial dynamics
focused on social aims (Borzaga and Defourny,
2001)

There have been different views on the
literature, as some basically classified it based on
social-business organizations models, others are
mainly concerned about the social component of
organizations to create pattern-breaking social
change. The social-business  organizations
conforms with the assertion by (Bornstein &
Davis) that, Social entrepreneurship as the process
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of building or transforming institutions to advance
solutions to social problems. However, (Lynch &
Walls) argues about the social component model,
they argue that, Social enterprises as businesses
whose purpose is to change the world for the
common good.

Social enterprises may take on a variety of
structures. Some scholars view social enterprise as
a continuum between purely non-profit and for-
profit. He categorizes social ventures into three
categories: the leveraged non-profit, hybrid non-
profit, or social business. According to him, most
social ventures fall in the hybrid non-profit
category, which recovers a portion of its costs
through the sale of goods and services. Social
entrepreneurs continue to blur the lines of
traditional business by developing new models
that help achieve social purposes. The following
two concept models is a clear case of this research
work.

i. MicroConsignment Model: This model of
social enterprise asserts to the old saying that, give
a man a fish, you feed him for a day. Teach a man
to fish, you feed him for a lifetime. Moving
beyond teaching, the MCM also provides micro-
entrepreneurs the pole, the tackle and a fishing
partner. The pole and tackle include previously
vetted products that add substantial economic or
health related benefits to rural villagers as well as
centralized marketing and administrative systems
and a network of people to help support the
entrepreneurial efforts (Savitz, 2011).

He further explained that, this model
facilitates the development of new approaches that
fit between donations (which are often short-term
oriented and not responsive to consumer wants)
and large multinational corporations (which are
often initially resistant to enter markets where
distribution channels are underdeveloped and
margins are lower).

The model has been growing and expanding in
countries such as; Guatemala, Ecuador,
Nicaragua and among others. Further expansion is
now being evaluated and/or pursued by other
Ashoka Fellows in other parts of Central America,
South America, and Africa.

The innovation of the MicroConsignment
Model provides such a mechanism that can be
scaled to contribute to the alleviation of poverty of
millions. However, the MCM is just the
beginning. To tackle poverty more globally, the
MCM should serve as a starting point that offers
potential partnership opportunities for
multinational corporations to learn about Button
of the Pyramid markets and to test market

products and service in those markets. It also
offers an opportunity for those same corporations
to learn from and contribute to the development of
best practices in these markets and to scale social
impact to alleviate poverty in the short-term and
have significant economic impact in the long-
term.

ii. Microcredit (Social Business) Model:
social business is a new business model that aims
to reconcile capitalism and positive social impact.
It is often associated with microcredit activities,
but social business affects many sectors in all
countries (Mathieu, 2010).

Muhammad Yunus pioneered the Grameen
business model which is sphere-heading the
concept model of social business. Grameen bank
has been a clear example of the effectiveness of
this model.

Muhammad Yunus defined social business as
a company that does not distribute dividends. It
sells its products at prices that enable it to be self-
financing. Its owners can recover the amount they
invested in the company after a certain period of
time, but no profit is paid to them in the form of
dividends. Instead, the company's profits remain
within it to finance its expansion, create new
products or services, and do more good in the
world.

Unlike traditional business, a social business
operates for the benefit of addressing social needs
that enable societies to function more efficiently.
Social business provides a necessary framework
for tackling social issues by combining business
know-how with the desire to improve quality of
life. Within our economic system there are
currently two main types of organization models.
The private sector where companies sell products
or services to make money, and non-profit
organizations financed by the government like
healthcare and education. Where both
governments and the markets reach their limits,
charities may fill the gap. Nowadays, we have
forgotten to involve the poor into economics. And
exactly that target group is full of potential but has
never had a real opportunity (The Grameen
Creative lab).

(Mathieu, 2010) asserted that Social business
emulates and participates more broadly in
innovation in the field of social entrepreneurship,
in its many forms, now taught in business schools
all over the world. Here comes the new business
class of managers and solidarity entrepreneurs,
bearers of what some call the revolution of social
business, of which microcredit is one example
among others.
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Ghana governments and social entrepreneurs
can extensively adopts, replicate and improve on
this new dimension for capitalism: a business
model that does not strive to maximize profits but
rather to serve humanity most pressing needs.

4. Sustaining Development Through Social
Entrepreneurship

Basically, social entrepreneurship is to left the
poor out of poverty and to make sure they will
never go back to the poverty zone. The UN has
deemed poverty to be the worst epidemic in the
world today, and that was the reason they rated
eradication of poverty in all its forms everywhere
as the first goal of the 2030 agenda for sustainable
development.

A life free from poverty and hunger is a
fundamental human right. As stated in the
Universal Declaration of Human Rights, adopted
by the United Nations General Assembly in 1948,
everyone has the right to a standard of living
adequate for health and well-being, including
food, clothing, housing and medical care and
necessary  social services. However, the
eradication of poverty - an essential requirement
for sustainable development and the central focus
of the 2030 Agenda for Sustainable Development
- remains one of the greatest challenges facing the
world today (The Woman Agenda Report, 2015).

Social entrepreneurship has been the bedrock
for sustainable development in rural communities
as cited by (Obinna and Blessing, 2014), The
Bangladesh Rural Advancement Committee
(BRAC), an equivalent of National Poverty
Eradication Programme (NAPEP) was establish to
focus on breaking the cycle of poverty in
Bangladesh through social entrepreneurship the
have achieved essential innovation which focuses
on local rural constituents needs and capacities
through a systematic approach to poverty
alleviation that emphasis systematic learning at
many levels. Also, they organize the poor for self-
help and build local capacities for economic
development, education and women
entrepreneurs.

As Ghana is engaging the private sectors, it is
critical we channel our resources to emerging

social entrepreneurship models as cited in the case
of Bangladesh for alleviation of poverty and
empowering the poor for sustainable development.

The overall operations and target of a social
enterprise  is to address social or/and
environmental problems with achieving overall
financial sustainability of the organisation/
initiative. Such initiatives would function within
the guided philosophy of the sustainable
development. That is how field of social
entrepreneurship is receiving increased attention
across the globe in recent past as a prominent
approach to achieve sustainable development
(Drayton  2002b, Bornstein 2004, Spear
2006, Steyaert and Hjorth 2006, Nicholls, 2006).

Demonstrate anything unless they get
sufficient support from the Ecosystem (Hatch
1997). Even Ashoka (u.d) stated, ‘more fuel
(investment) is needed’ for social
entrepreneurship in order to drive sustainable
development in a more systematic way.

5. Conclusion

This research paper is cantered on the
discussion of the role of social entrepreneurship in
eliminating poverty and sustaining development.
Based on ongoing discussions of the role of social
entrepreneurship in literature and poverty, it is
found that social entrepreneurship has broadened
access to encourage innovation and creativity,
provides opportunities for employment, helps
individuals to help themselves (microfinance),
contributes to long-term wealth creation, and
generates awareness of social issues.

The first three factors empower the poor for
economic independency, whereas the latter takes
them out of poverty and creating condition for
sustainable development. The links between social
entrepreneurship and sustainable development in
this research paper are produced based on a
review of current literature. Therefore, the author
suggests more empirical work be undertaken to
validate the comprehensive contributions of social
entrepreneurship in eliminating poverty and
sustainable development.

References

1. Anger B. (2010). Poverty Eradication,
Millennium  Development Goals and Sustainable
Development in Nigeria. Journal of Sustainable
Development.4, 138-144.

2. British  Council
Landscape in Ghana.

(2015). Social Enterprise

3. Dees, G.J. (2007).Taking Social
Entrepreneurship Seriously. Transaction social science
and modern society.3, 23-31.

4. Ghana Poverty And Inequality Report (2016).
Using the 6™ Ghana Living Survey. Ghana.

5. Obinna and Blessing (2014).  Social
Entrepreneurship and Sustainable Development. Journal

68 Hayrosuii sicnux Yepuigeyvkoeo ynigepcumemy. 2017. Bunyck 194 Exonomixa



Zakaria Isurabil

of Poverty, Investment and Development - An Open 7. Simpson, J.P. (2013). Addressing Poverty

Access International Journal. 5, 126-129. through Social Enterprise. .Texas Christian University
6. Sijabat R. (2015).The Role of Social Fort Worth, Texas, USA.

Entrepreneurship in Enabling Economic Opportunities for 8. United Nations (2015). The world’s Women

the Poor: A Synthesis of the Literature and Empirical 2015.
Works. International Journal of Business and Social
Science.11, 35-41.

Anomauin
3axapis Icypabin

COHLIAJIBHE MIANMPUEMHHUITBO SK 3ACIB HIOJOJTAHHSA BITHOCTI
TA CTAJIOTO PO3BUTKY B I'AHI

Coyianvhe niONPUEMHUYMBO 3I2PAllo GAdXCIUBY pOab Y Kilbkox kpainax ceimy. Ilpome, [ani we nompi6Ho
VCBIOOMUMU 3HAYEHHS. COYIAIbHO20 NIONPUEMHUYMEBA K THCMpYyMenmy 60pomvou ma eukopinenHs: oionocmi. Icnyromo
nepegipeHi ma O00KA308i KOHYENMyaibHi MoOeli COYiaNbHO20 NIONPUEMHUYMSA, AKI CAPUAIU NOUWUPEHHIO NOPSAOKY
O0eHHO20 COYIANbHUX 3MIH MA eKOHOMIUHO20 3POCTAHHA.

Axmyanvuicmbs cmammi noA2AE V BUBYEHHI CYMMEBO20 BNAUBY COYIANLHO20 NIONPUEMHUYMBA HA BUKODIHEHHs
6ioHoCcmi ma niompumants po3eumky 6 I ani ma mozo, AK ypAOU NOBUHHI BUPOOUMU KOHKPEMHI NOMIMUYHI OCHO8U 05
supiuieHnss nompeb OIOHUX, 3a0e3neuyiouy Oilb CUCMEMHUL MA KOMIIeKCHUU nioxio 00 noodonanus 6GioHocmi ma
CMano2o po3euUmKy.

Y yvomy 0oxymenmi posensinymo 00CACHeHHs COYIaNbHO20 NIONPUEMHUYMEA Yy 60pombOi 3 GIOHICMIO 8 YCbOMY
ceimi ma sK ye modce bymu Odxceperom cency o Ianu, wob siomeopumu Mooeib OAsi OONOMOSU YPAOOGUM,
GHYMPIWHIM MA 306HIUHIM [HCIUMYMAM RIOMPUMKU 015 00CACHEeHHS. NOOOAAHHs OIOHOCMI ma cmanozo po3eumxy. Lli
BUCHOBKU OONOMONCYMb NOJIMUKAM, dA2eHMCMEAM pPO3GUMKY mMa opeauizayism 6i3Hecy po3pobumu ION0GIOHY
cmpameziio noxpawjents srcumms 6ionux 6 I ani.

Knrouosi cnosa: coyianvre nionpuemMHuymeo, noooaants OIOHOCMi, eKOHOMIUHe 3POCMANHS, CIMATUU PO3BUMNOK.

Annomauusn
3axapus Hcypabun

CONHUAJIBHOE NPEAITPHHUMATEJILCTBO KAK CPEACTBO HCKOPEHUS BETHOCTH
N YCTOUYUBOI'O PABBUTUSA B I'AHE

Coyuanvroe npeonpuHUMamenbcmeo Colepaio GANCHYIO POTb 68 HeCKOAbKUx cmpanax mupa. Oonaxo, Iane ewe
HYJICHO OCO3HAMb 3HAYEHUE COYUANbHO20 NPEORPUHUMAMENbCMEA KAK UHCMpymenma 00pbbbl U UCKOpeHenus
beonocmu.  Cywecmsylom  nposepenHvle U OOKA3amenbHbie — KOHYENMyaibHble — MOOeNU  COYUAIbHO2O
NPeOnpUHUMAMENbCINGd, — CHOCOOCMBO6AIU  PACAPOCMPAHEHUIO  NOBECMKU — OHA  COYUANbHBIX — USMEHEeHUUl U
IKOHOMUUECKO20 POCTA.

AxmyanbHocms cmamvu 3aKII0YAENICs 8 UVUEHUU CYUeCMBEHHO20 GNUSHUSL COYUATLHO20 NPEONPUHUMAMETbCMEA
Ha uckopenenue Oeonocmu u noodepaicku pazsumus 6 lame u moeo, Kax npasumenbCmed OONNCHbL 8bIpaOOmManmy
KOHKpemmubvle NOAUmu4eckKue OCHO8bl O peulenus nompebHocmell 6eOHblx, obecneuusas 6onee CUCMEMHbIL U
KOMNJLEKCHBIU ROOX00 K NPe000eHUI0 OeOHOCMU U YCMOUYUB020 PA3GUMUSL.

B smom doxymenme paccmompenvt 0ocmudicenusi CoOyuanrbHo20 NpeonpuHUMamenscmea 8 bopvoe ¢ 6eOHOCmvio 60
8CeM Mupe u Kak 3mo mojcem Oblmb UCIOYHUKOM CMblcaa 0asi 1 anvl, umobsl 60cco30ams mooenb 05t NOMOWU
NPpaAsUMenbCmeeHHbIM, 6HYMPEHHUM U HEWHUM UHCIMUMYMAM NOO0EPAHCKU Ol OOCMUNCEHUs NPpeodosenus 6eOHocmu
U ycmouuugozo paseumusi. Imu 6bl600bl NOMOZYM NOAUMUKAM, A2EHMCMEAM pA36UMUs U OpeaHu3ayuam ousneca
paszpabomams cOOMBEMCMEYIOWYI0 CIPAMe2UI0 YayduleHus dcusnu oeonvix 6 I ane.

Knwouesvie cnosa: coyuanvhoe npeonpuHuMamenscmeo, npeoodoneHue 0eOHOCmuU, IKOHOMUYECKULl pocm,
yemouuugoe pazeumiue.

Cmamms naoitiwna oo pedaxyii 18.10.2017

Hayxosuii sichux Yepniseyvrozo ynisepcumemy. 2017. Bunyck 794 Exonomika 69
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